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As it says on the tin: an atlas of the origins and definitions of the 
names of over 750 English villages, towns and cities, arranged in 
an innovative, typographic system whereby the reader can find 
a chosen location by following coordinates of a grid, just like in a 
road atlas. The book also includes breakdowns of each linguistic 
influence, several indexes, and historical information.

The design and production of this book, has improved my 
typographic rigour and book production (paper stocks, binding 
and UV printing) to a world-leading standard, as well as given me a 
burgeoning passion in information design and mapping.
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Tasked with establishing the identity for a fictional event at the 
Barbican Centre tackling post-Covid hybrid working and wellbeing, 
I created a modular logo (over the page) inspired by the brutalist 
architecture of the Barbican Estate and applied this, as well as a 
type system, to posters, video call backgrounds and a situation 
mockup among other outcomes.

While the logo can be seen as a cross-section of the Estate’s 
brutalist staircases, it can also be seen as steps up to post-Covid 
progress. The modular nature of the logo means it becomes 
adaptable to various visual situations.

The colours were taken from flowers in the hanging gardens, the 
most ‘emergent’ of the colours in the Estate.

Emerge
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Original image credit Claudio Divizia, Shutterstock



As part of a university project, I designed and made a publication 
examining and exhibiting the genius loci of British seaside resorts 
during the winter, focusing on different aspects such as the 
Victorian metalwork typography on the signs. 

I designed a fully capitalised display typeface based on Clarendon, 
a typeface used prominently in seaside resorts, which I ended up 
including in the publication. The typeface included some of the 
aesthetic features of the seaside; some from the aforementioned 
metalwork and some from amusement park signage. 

After the project was finished I developed this typeface further, 
designing a lowercase set, numerals and punctuation, and made 
some posters from some of my photography.

Autopsea
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During my university studies, I developed parallel interests in board 
games and geography. I was inspired by popular games such as 
Ticket To Ride and Globetrotters, and I endeavoured to make my 
own, with different mechanics and systems employed.

The graphic design involved was expansive; I designed 60 location 
cards, 50 travelling cards and multiple pot luck cards, as well as a 
large game board. The design was much friendlier, less conceptual 
and more accessible than other projects, but still an incredibly 
enjoyable experience. The game is still in a prototype stage at this 
point, and I occasionally work on it in my spare time with a view 
to completing the project in 2025, with the help of a few games 
design graduates.

The World Tour
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In March 2024, the opportunity arose for the branding of a radio 
show at a university. It involved designing the logo, graphics 
and a series of motion graphics, for use on social media and, 
prospectively, merchandise.

The logo (over the page) utilises the “shuffle” symbol in the bold 
type, and a perspective which gives the logo a booming effect, 
as if the music were being blasted. The colour choice was at the 
client’s discretion.

For motion graphics and social media posts, I designed a few flat 
illustrations regarding the formats discussed, and took elements 
from the illustrations to make more versatile textures.

Bex on the Decks
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As a child, any blank surface had to contribute to my growing 
collection of cars, brand logos, football teams or anything I felt 
remotely interested in at that particular time. I recently found type 
specimens from when I was at nursery! I have been curating this 
hugely detailed imaginary world for 16 years; does this make me a 
seasoned designer or just a sad obsessive?

What it does mean is that I will always have a place to practise, I 
will always have a reservoir of ideas for the real world, and I will 
always live and breathe design — even if most of it stays behind a 
cerebral curtain.

From 2023 I have been modernising and digitalising this utopia; 
here is an appendix of a few random projects from my computer.

Utopia

ongoing since ~2008
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1884

CALEROUN FC

1882

72 football club logos, inspired by real world teams. Each team has 
their own identity, a select portion have new kits designed every 
season, and a few have designed stadiums.



9 car brand logos I have digitalised from drawings I created in my 
early teens. As a car enthusiast from a young age, I designed cars 
for over 40 of these imaginary brands, each with their own familial 
design languages, just like in the real world.


